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HONG KONG ICT Awards 2009
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Introduction of Organiser
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The Hong Kong Information Technology
Federation (HKITF) was founded in 1980 as
a non-profit, non-political trade association to
provide a forum in which the IT-related business
in Hong Kong can work together for the benefit
of the industry and to maintain a high level
of business practice amongst the members.
Currently, HKITF has over 300 members.

HKITF acts as the bridge for international IT
companies looking for local partners and works
with trade commissions to host trade promotion
events. It supports and sponsors various IT
sectors to develop focus groups; promotes local
IT business through various activities; and also
helps keeping members abreast of local IT
developments and business opportunities.

In the public sector, HKITF works closely with
government to promote the development of the
local IT industry. HKITF represents the industry
on the Committee on Economic Development
and Economic Cooperation with the Mainland
of Commission on Strategic Development,
Committee on Management and Supervisory
Training under Vocational Training Council,
Industry Training Advisory Committee under
Employment and Manpower Bureau, Digital
21 Strategy Advisory Committee, Transport
Advisory Committee, Special Task Force on
Information Technology (OGCIO), Task Force on
Facilitating the Adoption of Wireless and Mobile
Services and Technology, TV Programme
Advisory Committee of Radio Television HK,
Electronic & Communication Committee of
Occupational Safety & Health Council and
many other government committees. For more
information, please visit www.hkitf.org.hk
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The Hong Kong ICT Awards (Awards) aim at building
a large scale and internationally recognised branding
of ICT awards of Hong Kong under a collaborative
effort amongst the industry, the academia and the
Government. The Awards recognise, promote and
commend the excellent achievements to which Hong
Kong ICT professionals and organisations contribute.
The Awards also encourage local practitioners to
develop innovative and creative ICT solutions, which
will uplift the image of Hong Kong ICT sectors, both
locally and internationally.

* To recognise excellence of ICT development
and adoption to most outstanding applications,
services, products that enable people move
towards a more convenient and enjoyable
lifestyle.

* To promote greater use of ICT in the community.

* To encourage local and original software
development and promote improved creativity in
the exploitation of technology.

¢ To educate the community about the importance
of ICT in their daily lives.

* The promotion of the winning entries’ would lead
to their greater and better use by our community
for the betterment of our quality of life.

* Winning the Hong Kong ICT Awards will not only
elevate the company image but also expand its
sales and market share in the global economy.

* The Awards plays a unique and prominent role
in displaying the talents of those who excel in the
ICT industry in Hong Kong.

e The Awards will help to attract international
investors’ interest for potential and further funding.

* Selected award-winning companies and their
awarded products will be promoted through TV
program.

e All winners of the Hong Kong ICT Awards 2009
will be entitled to display the logo of the Hong
Kong ICT Awards 2009 on letterhead, envelopes,
compliment slips, press advertising and related
promotional materials, for a period of 3 years. The
related Organiser reserves the right to exhibit and
publicise the winning products or other entries at
its discretion.
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HONG KONG ICT Awards 2009
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O Eligibility 2 2 & &

Any Lifestyle related local-based website

or application/product which:

1. more than 75% by value of the design and
development of the entry must have occurred in
Hong Kong.

2. if two or more parties jointly developed the
entry, the entry should be in the joint names of
the developers involved.
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O Rules and Regulations £ & 53 8|

1. The applicant must have the intellectual
property right of the ICT product/service
mentioned in the application

2. The award will be granted at the sole
discretion of the Panel of Judges

3. The submitted product/service should have
been launched and in operation.

4. The same application is allowed to be
submitted to a maximum of two award
categories and applicant should declare the
multi-category application in the application
form. Any application found to enter into more
than two award categories will be disqualified.

5. The winning entry of Gold/Silver/Bronze
award in the previous years of Hong Kong
ICT Awards is not allowed to enter the Awards
again, unless there is significant change
or enhancement in the product/service.

O Rward Streams % 1§ #8 Bl

1. Green & Healthy
Any applications/products/websites with
the use of ICT in enhancing environment,
promoting green living or improving personal
health.

2. Social Community
Any applications/products/websites with
the use of ICT in facilitating the building up
of social and online community, shortening
the distance between each other, and
communicating more conveniently and freely.

3. Creative & FreelLiving
Any innovative and outstanding applications/
products/websites that promote creative,
comfortable and quality lifestyle. Examples
P4 include:
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Music - Applications/products/websites dedicated
to the distribution and/or presentation of music or
musical information. These applications/products/
websites may provide a direct listening experience,
or promote musical awareness or those that teach
music or about music.

Entertainment — Applications/products/websites

distributing and/or presenting movies/TV episodes
/matches or entertainment news without time and

location constrain.

Game — Applications/products/websites featuring
electronic online/console/portable games or
related information. These include any game base
portal for education/sport/health purpose.

Fashion & Beauty - Applications/products/
websites promoting fashion trends, personal
style, clothing, design and accessories. These
include applications/products/websites educating
fashion & beauty techniques, selling fashion items
or promoting designers and editorial websites/
applications/ products with fashion news and
information.

Guides/Ratings/Reviews - Applications/
products/websites that provide reviews of products
or services for either consumer or business
audiences. These include restaurant reviews,
travel reviews, business product or service
reviews, buying guides, best-of resources, product
and price comparison websites/applications/
products.

Travel and Tourism - Applications/products/
websites that provide travel services, tourism
destinations and information. These include online
agents for purchasing tickets, hotel rooms, rental
cars, vacation packages and interactive travel
consulting services, including travel guides in any
format, travel writing and travel tools.

Food and Wine - Applications/products/websites
promoting food and wine products and featuring
content about food and wine, including recipes,
online cooking tutorials or food and restaurant
recommendations or featuring instant enquiries.

Sports - Applications/products/websites

for sports news, sporting culture, sports
teams, sports statistics, sports data, sporting
events, and sports history, capturing the
spirit of sport or a particular sport.
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O Assessment Process

O ludging Criteria =F & %

1. Functionality and Fitness for purpose
2. Technical expertise

3. Usability and Accessibility

4. Social Impact/Market Performance
5. Innovation and Creativity

6. Corporate Social Responsibility

During the course of evaluation, assessors may
require access to relevant information in the
entrant’s possession and access to the entrant’s
premises. The entrant will be notified in advance
if such access is required. Any information
supplied by the entrant for the purpose of the
Hong Kong ICT Awards 2009 will be treated
as confidential, and will not be released by
the Organiser and related parties without the
entrant’s permission.

The application assessment process will be
conducted in four rounds

1.Preliminary Screening

2.Presentation by Applicants

3.0n Site Inspection (if applicable)

4.Final Judging

O ludgingPanel st &= £ &8

Chairman of Judging Panel:

Mr. Stephen Chan,

General Manager, Hong Kong Television
Broadcast Limited

HONG KONG ICT Awards 2009
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Please download application form:
http://bestlifestyle.ictawards.hk

All submitted information should be in Typwriting

in English and Chinese

Entrants must submit completed Entry Form in
Print enclosed with:
A CD copy of Entry Form

Entrants must submit the abovementioned
materials

on or before 12:00 noon, 16 October 2009 to :

“The Hong Kong ICT Awards 2009 :
Best Lifestyle Award”

Attn: Ms.Winky Wong
IT Industry Development Division
Hong Kong Productivity Council
2/F HKPC Building,
78 Tat Chee Avenue,
Kowloon Tong, Hong Kong

Official call for entries %%
Closing date for entries #1-3§+
Assessment of entries ;& T

Grand Judging &#%:F%E

Awards Presentation Ceremony 7858 #j&

Contact Person E##& A : Ms. Winky Wong =/)\8

Tel E5E: 2788 6085
Fax B8 H: 3187 4518
Email EFEB3E: bestlifestyle@ictawards.hk

TEERRIRAE FBE
http://bestlifestyle.ictawards.hk
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"2009 EHEEN R BIFHLEE BTSN

2009.08.25
2009.10.16
2009.10-11
2009.12
2010.01.19

Address #[Z1thiit: HKPC Building, 78 Tat Chee Avenue Kowloon Tong, Hong Kong

BENETEZZIR7SREENKIE
Website #f81lt: http:/bestlifestyle.ictawards.hk

The Chinese version is for reference only. In the event of conflicts between the Chinese and the English version,
the English version shall prevail. FXGEARM R ELH FHEEXER  —HUHEC A% -
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Supported by Office of the Government Chief Information Officer
The Government of the Hong Kong Special Administrative Region

SpOonsors FARIITHREN BREASERERLAE ZOXF
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Media Sponsors
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Website Design Sponsor Trophy Sponsor Venue Sponsor
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